OmnucC NPEAMETA KYPCY
Mpeamer: HOBI TEXHOJIOT'TI
JlexTop: Kononosa Karepuna IOpiiBHa, 1oueHt

daKyabTeT: eKOHOMIiYHUI
Kypc 6 O0o0B’ 13k0BHIi. X
BubipkoBmnii:
Piunwmii:
11 cemectp: X

3arajabHa KJIbKicTh
roaun: 108

T'oguHu HA THIKIEHD:
Teopis:8 JlaGopatopni: 10

KOJ: ECTS 3 kpeantn

META: TOCHIJUTH BIJIMB HOBITHIX TEXHOJIOT1 Ha PO3BUTOK O13HECY, EKOHOMI-
KM Ta CyCHUIbCTBA.

IMPOI'PAMA: ®yHJaMeHTajdbHa POJIb HOBITHIX TEXHOJIOT1M y Cy4aCHOMY CBI-
ToBOMY po3BUTKY. Kmacudikamis. I'moOamizamis, iHHOBaIil Ta nukiau KoHapart eBa.
ExoHoMiuHi, collianbHi, IpaBoOBi, MOJITUYHI Ta €TUYHI (PAKTOPU YIMpaBIIHHS 3aCTO-
CyBaHHSIM HOBITHIX T€XHOJIOT1H y Oi3Heci. Bukopucrtanus [HTepHeTy Ta €1eKTpOHHO1
koMepuii. [liHHOCTI 3 TOYKHM 30py OI3HEC-CTPYKTYp Ta cnokuBadiB. OCHOBU €JIEKT-
POHHOT KOMepIlii. 3aCTOCYBaHHS.
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Ao

METOAU OLIHIOBAHHS:
[cnut —40%
Kypcoswuii npoext —40%
Po6oTa B cemectpi — 20%

MHNEPEAYMOBMU:
Exonomiuna kibepHeTHKa, MoienmoBaHHs eKOHOMiKH, EKOHOMIYHA THHaAMiKa

IHAUBIAYAJIBHA POBOTA: KypcoBa po6ota, OnpaiitoBaHHs JOJaTKOBOT JiTepaTypu



